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BITC LEADS AN INVESTMENT PROMOTION 
MISSION TO NAMIBIA
The Botswana Dry Port acts as a key receipt or 
dispatch point for commodities either destined 
for Botswana or regionally providing storage and 
bagging. Opportunities presented by the Port are 
therefore in line with this covering transport and 
logistics services to and from the Port including 
other services offered at the port such as cartage 
services, container handling, stacking, storage, a 
break bulk terminal, general purpose warehouse, 
empty container park and value-added services 
such as customs clearance.

The Port of Walvis Bay is generally not congested 
and therefore will ordinarily reduce the time it takes 
to service companies as opposed to other congested 
ports. Namibia and Botswana have also streamlined 
the border post processes, making it easier and 
quicker for goods to be transported through the 
two countries. There are ongoing developments 
to expand the Port of Walvis Bay, which will offer 

businesses greater opportunities to utilize this facility. 
The Botswana Dry Port holds a lot of potential for Sea 
Rail Botswana to develop partnership opportunities 
with private sector companies in the areas of tranport 
and logistics. The Dry Port is a great investment by 
the Botswana Government to develop the country’s 
transport and logistics sector. 

It is for this reason that Botswana companies operating 
in this and related service sectors are informed of the 
opportunities that the Port presents in order to take 
advantage of them. The Botswana Investment and 
Trace Centre (BITC) led 11 companies to participate 
in the Walvis Bay Dry Port mission to Namibia from the 
27th to the 30th May 2015. Several key stakeholders 
from Botswana and Namibia were part of the mission 
and they included among others Botswana Railways, 
Botswana 

Walvis Bay Port in Namibia

continues on page 3...
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The first quarter of the financial year, 2015/2016 has proved to be a time 
filled with a lot of projects and initiatives that have seen the organisation 
realise a lot of achievements. BITC has since led a mission to Namibia 
which proved to be a success that geared appreciation for the Botswana 
Dry Port in Walvis Bay. The entity also embarked on a few trade exhibitions 
in Kitwe, Cape Town, Johannesburg, Bulawayo and Francistown.

BITC is not only embarking on event or exhibition based initiatives to 
bring Botswana to the world but has engaged BBC World to air Botswana 
adverts to bring Botswana to the international community. Do take the 
time to view the adverts and also watch us on www.bbcworld.co.uk. The 
Botswana on BBC World initiative can be marked as a great milestone 
for the organisation and Botswana and comes at a time when the country 
was promoted to the African and international audience through the Doing 
Business in Botswana program recently on CNBC Africa. 

BITC has also taken it upon themselves to educate its audience on the 
intricacies of export and will run a series of this in most of the issues of the 
newsletter, please do take the time to read this informative piece. Most 
importantly, we would like to welcome on board the Chief Operations 
Officer (COO), Meshack Tshekedi and we are looking forward to his 
strategic leadership that will steward the BITC ship to great heights.

Enjoy this issue and give feedback on the newsletter on our website at 
bitc.co.bw!   

Boatametse Mongati

www.facebook.com/bitc

@Go_Botswana

 enquiries@bitc.co.bw

 www.bitc.co.bw

 https://www.youtube.com/channel/
UCz3v58Png6J-gnM72pZzSnA.



High Commission to Namibia, Trans Kalahari 
Corridor Secretariat, Sea Rail Botswana (Pty) 
Ltd, Walvis Bay Corridor Group and the Namport 
Walvis Bay. Companies viewed this mission as an 
opportunity to grow their businesses. 

During the mission, delegates engaged with the Dry 
Port authorities on how best to participate and utilize 
the Dry Port and expand business into and from 
Namibia. The mission was open to all interested 
companies as it is an opportunity for Botswana 
companies to explore any business opportunities the 
Dry Port presents other than the cargo and logistics 
industry. 

The participants from Botswana were given first-
hand experience of the Dry Port and were also 
exposed to the numerous business and commercial 
opportunities that the Port has to offer. The Dry 
Port has great potential of being a perfect gateway 
to markets in the EU and Americas as well as 
untapped markets in West and North Africa. As part 
of the mission, BITC hosted a Business Forum to 
provide Botswana and Namibia companies with an 
opportunity to interact and engage with one another 
on business opportunities in both countries in order 
to explore areas of possible collaboration or

cooperation. The Forum also provided a platform for 
the Botswana High Commission in Namibia, Walvis 
Bay Port Authorities and BITC to share information 
on the Dry Port and its importance to Botswana as 
well as on ongoing developments at the Walvis Bay 
Port that could benefit the two business communities 
and development initiatives that BITC has in place 
to attract investments and grow local companies to 
become exporters of goods and services. 

..continues from page 1

BITC LEADS A DELEGATION TO KITWE, ZAMBIA 
The Botswana Investment and Trade Centre 
(BITC) through the Export Development and 
Promotion Department led a seven company 
delegation to Kitwe, Zambia for the Copperbelt 
Agriculture and Commercial Show Society 
(CACSS). This exposition was billed for the 
27th to 31st May 2015 at the CACSS Grounds. 
The companies which participated in the 
exposition had products ranging from PVC 
pipes, transformers, water treatment chemicals 
to power cables. 

The delegation comprised of the following companies; 
Afro Fab, Zismo Engineering, Reliance Foundries, 
Flotek, Power Engineering, Royal Technologies, 
Global Lubricants. These companies were looking 
to capitalize on the presence of mining companies 
in Kitwe which provided an opportunity to supply the 
mines with products such as conveyer belt rollers 
and transformers etc. The companies also used 
the exhibition as a networking platform to meet with 
prospective agents and customers based in Zambia. 

Some of the highlights of the exhibition included a visit 
by the Assistant Minister of Agriculture, Honourable 
Maxas Bweupe Ng’ongaa. His entourage consisted 
of the following: Hon Charles Zulu, Deputy Minister
of Energy and Honourable Given Lubinda, MP

Minister of  Agriculture and Livestock who toured 
the BITC facilitated exhibition stalls. The Botswana 
High Commission in Zambia embraced this mission 
by hosting the delegation to a reception dinner at 
Muba Hotel in Kitwe. In his speech during the dinner 
the Minister Counsellor Mr, Godfrey Engliton, hailed 
the companies who participated in this mission and 
praised BITC for the good work done to position 
Botswana as an investment destination. “May I take 
this opportunity to commend you for the impressive 
job that you continue to do, under the auspices
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Botswana Dry Port signage in Namibia

BITC employees, Itumeleng Teseletso and Calvin Ketshabetswe at the 
Zambia expo with the VIP delegation touring the stalls



The African Growth and Opportunity Act (AGOA) 
has been very key to African manufacturers 
including Botswana. The act expands upon the 
US Generalized System of Preferences (GSP), a 
set of formal exceptions from the World Trade 
Organization’s most favoured nation (MFN) 
principle, which allows developed countries to 
offer developing countries preferential treatment 
on specific goods including apparels, textiles, 
and footwear; hence the annual Source Africa 
trade event in Cape Town, South Africa.

Sponsored by the United States Agency for 
International Trade (USAID) under its Southern 
Africa Trade Hub (SATH) Programme. The Source 
Africa trade show was held for the third time from 
the 9th to the 11th June 2015. It is by far becoming 
the pan-Africa’s most important textile, clothing and 
footwear trade event and pitched over 200 African 
exhibitors in one hall. Among the exhibitors were 
manufacturers, suppliers and service providers from 
across African continent which are South Africa, 
Mauritius, Ethiopia, Nigeria, Kenya, Swaziland, 
Madagascar, Mozambique, Lesotho, Tanzania, 
Zimbabwe and Botswana. BITC sponsored Tsa Gae 
(All Kasi), Francistown Knitters, Western Apparels 
and Phoenix Fashion Ambassadors to participate at 
this exhibition.

The Botswana companies enjoyed participation and 
networked with different alternative suppliers and 
international and regional buyers, who included US 
brands and retailers who have decided to source 
from the African region to take advantage of the 
free trade and duty rates. The USAID SATH in 
partnership with American Apparel and  Footwear 
Association (AAFA) and Industrial Development

Corporation (IDC) organised the three day workshops 
for exhibitors with international speakers from the 
US which were aimed at strengthening the impact 
of AGOA in Southern Africa by enhancing value 
chain development, increased export opportunities 
to the US and expanding quality standards and 
entrepreneurship across the region. The topics 
discussed during the workshops included the 
Tools for Developing International Business, AGOA 
renewal in the next 10 years and Regional Supply 
Chains.  Other notable governmental and private 
organizations at the show were Enterprise Mauritius, 
the South African Department of Trade and Industry 
(DTI), Swaziland Investment Promotion Authority 
(SIPA), Tanzania Trade Development Authority, 
Tanzania Textile Development Unit, Lesotho National 
Development Corporation, Apparel Manufacturers 
of South Africa, South African Footwear and Leather 
Export Council, ZimTrade, South African Textile 
Industry Export Council, Trade and Investment 
Kwazulu Natal, Export Zones Processing Authority 
and Cape Chamber of Commerce and Industry.

of BITC, as you advance Botswana’s interests 
regionally and abroad persistent commitment to 
her mandate of promoting Botswana as a preferred 
investment destination to the world at large, is 
indeed worthy of note, and will definitely advance the 
country’s efforts of diversification of our economy. I 
further wish to re-assure you of the Botswana High 
Commission in Zambia’s continued commitment 
in supporting BITC in anyway possible.” said 
Engliton. Mr. Engliton continued to propose a toast 
to the companies present for a mutually beneficial 
relationship saying, “With these few words, I kindly
ask that you join me in toasting to the continued 

relationship between the BITC and Botswana 
companies (BOTCOM) and to the BITC’s and 
Botswana’s investment attraction success.” He 
toasted. The companies were optimistic that they 
have generated enough leads to open business 
opportunities between Botswana and Zambia and 
thanked BITC for continuously creating these kinds 
of opportunities. The High Commission vouched 
support to these companies and promised to 
continue to sell the products on behalf of these 
seven companies beyond the exhibition.  

BITC FACILITATES ATTENDANCE 
OF 17 COMPANIES IN ZITF
BITC’s participation in this year’s Zimbabwe 
International Trade Fair (ZITF) held in Bulawayo 
from 28th April to the 2nd May 2015 paved way 
for 17 locally based companies to export their 
products and services to Zimbabwe. 

Companies were drawn for various sectors such as 
motor oil lubricants, cooking oil production, Botswana 
universities, electrical cables, travel and tours, 
kitchen fittings, window and door manufacturing, 
and textiles and clothing. As at the end of 2013, 
Zimbabwe’s exports totaled US$3.5 billion while 
imports amounted to US$7.7 billion giving a trade 
deficit of US$4.2 billion.
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BITC PARTICIPATES AT SOURCE AFRICA IN SOUTH AFRICA

Francistown Knitters’ stall at Source Africa, Cape Town



BBC WORLD TEAM VISITS BITC
The Chief Operations Officer (COO) of BITC, 
Meshack Tshekedi has thanked BBC World for 
the partnership between the two entities. The 
partnership, which entails airing Botswana 
commercials on the various BBC World platforms 
kicked off in March 2015 and will run for a period 
of seven months. 

During discussions with the BBC World team that 
paid a courtesy call on BITC, Tshekedi lauded the 
BBC World for all the hard work that had gone into 
the project and expressed gratitude for the good work 
done. Tshekedi said this was a good start and he 
hoped that there will be similar partnerships so that 
Botswana takes advantage of the BBC Worldwide 
viewership. ‘‘Botswana is a relatively unknown 
country, and we hope that through the BBC World 
campaign we will be able to reach multitudes around 
the world, who will get to know about Botswana 
through this campaign,’’ he stated.

BBC World’s Advertising Partnerships Director 
Katie Waxman said they were happy that BITC 
had chosen to partner with BBC World in executing 
this campaign. She said they are the number one 
trusted news and most widely watched network and 
Botswana will definitely benefit from partnership. 
‘Through the campaign, you will definitely arouse

interest among Investors and Tourists and make 
people aware of Botswana:’ Waxman also said that 
they will look at other ways of assisting Botswana 
get exposure through all of BBC World’s platforms. 
Thanking the BBC World team, Brand Management 
Executive Director, Esther Norris appreciated the 
BBC World team’s patience when working on the 
campaign. ‘‘A lot of hard work and sleepless nights 
had to be put in and we are proud of the product 
currently airing and being seen around the world,’’ 
she said.

Esther Norris also appreciated that BBC World 
was considering and exploring other avenues that 
Botswana could get exposure even beyond the seven 
months of the campaign.  The Botswana-BBC World 
campaign airs on the various BBC World Platforms; 
including TV, Digital platforms and the web.   

The Botswana Investment and Trade Centre (BITC) 
attended the 2015 BOCCIM Northern Trade Fair 
from the 27th to the 31st May 2015 in Francistown. 
The Fair attracted private and public organisations 
across the country though there was only one 
company from South Africa, Capri Exclusive 
Homeware. This year’s themed, “Encompassing 
Local Businesses in Value Creation through 
innovative partnerships” was officially opened by 
the Botswana Telecommunications Corporation 
(BTC) Chief Executive Officer, Paul Taylor. 

There was representation from various organisations 
at the fair such as government, parastatals, business 
services, banking and finance, textile and footwear, 
manufacturing, mobile operators, tourism and 
hospitality, Information Communications Technology 
(ICT), professional bodies, education, construction and 
mining, security and traders. The BITC stall visitors 
asked questions such as what BITC does and how 
can a small business man or woman get assistance
from the organisation. Over the years BOCCIM has

proven to be a good exhibition for the Francistown      
area since it draws visitors in large numbers. BITC will 
continuously attend this exhibition as part of its local 
outreach program as well as utilise the opportunity to sell 
Global Expo Botswana (GEB).  This year the sponsors 
for this event that ensured its success are BTC, B&M 
Garments, Debswana, Botswana Ash and Kgalagadi 
Breweries Limited (KBL). 

Go further with your investment
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The Brand Botswana team  and the COO, Meshack Tshekedi (centre) with the BBC 
World team

Keletso Kablay, BITC representative at the 2015 BOCCIM fair

BITC ATTENDS THE ANNUAL BOCCIM FAIR IN FRANCISTOWN

Zimbabwe’s proximity to Botswana makes it a key 
market for Botswana companies. Botswana has 
a bilateral trade agreement with Zimbabwe which 

enables local companies to obtain preferential 
market access rates provided their goods meet the 
minimum 25 percent local content requirement. 



With a small population of around two million 
people exporting is probably more important 
to Botswana than it is to larger economies like 
China and the United States of America (USA). 
Botswana’s post-independence macroeconomic 
success is largely attributable to strong 
performance in mineral exports especially 
diamonds. Botswana’s export portfolio is highly 
undiversified, with diamonds accounting for 
over 80% of the country’s export earnings. In 
2013 exports of goods and services accounted 
for 55 percent of Gross Domestic Product (GDP).

This first installment of Export 101 defines 
what exporting means and the advantages and 
disadvantages of exporting when thinking about 
taking that direction to grow your business.

Botswana has recorded major exports in 2014 which 
are Diamonds at 85.9%, Copper-Nickel at 5.1%, 
Beef at 1.3%, Soda Ash at 1.1%, Gold at 0.5%, 
Textiles at 0.5%, Vehicles at 0.8% and other goods 
4.8%.

Botswana has also exported in 2014 to destinations 
such as Belgium at 26.1%, India at 15.1%, RSA 
at 11.4%, Israel at 8.7%, United Arab Emirates at 
4.6%, Hong Kong at 2.9%, United States of America 
at 2.5%, Norway at 1.8%, United Kingdom at 0.8% 
and other markets at 26%.

Exporting can be defined as to sell goods or services 
to foreign consumers or other countries in exchange 
for foreign exchange.

Companies can export their goods or services 
directly to their clients or indirectly through an 
intermediary such as commission agents, buying 
houses, and distributors. The export strategy to use 
in any particular market depends on several factors 
such as export expertise within the company, the 
ease of doing business in the targeted export market, 
and availability of necessary infrastructure within the 
company or the ease of accessing the same. 

The advantages of direct exporting are that the 
company has complete control over the exporting 
process, there are enhanced profit margins due to 
savings made on sales commissions and closer 
relationships with the foreign customers are formed 
or maintained whereas the disadvantages of direct 
exporting are that the costs of running an export 
office may be higher than the benefits of exporting 
and there is exposure to direct risk. The advantages 
of indirect exporting are that there is no strain on the 
firm as it does not have to set up export function and 
the firm can choose the best expertise available to 
represent its export interest and the disadvantages

of direct exporting are that an Agent can sometimes 
misrepresent firms and that the exporter and the 
intermediary may not share common objectives.

In the next installment of BITC Export 101 we will 
look at the benefits of exporting for a company and 
risks associated with being an exporter or choosing 
that route. 

Go for innovation and diversity
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BITC’S EXPORT 101 – WHAT EVERY ASPIRING 
EXPORTER SHOULD KNOW

Botswana’s glass products 

Botswana baskets



Mr. Meshack Tshekedi holds an MSc. in 
Engineering Management from Missouri 
Institute of Science & Technology (MIST) and a 
Bachelor of Science in Chemical Engineering 
and Economics (MIST). Mr. Tshekedi also has 
Certificates in Factory Automation and controls 
(MIST), the Fundamentals of Supply Chain 
Management (Centurion Institute of  Technology  
& Management) and MBP Techniques & 
Processes (X-Pert). He has held senior leadership 
positions in various industries including Fast 
Moving Consumer Goods (FMCG), Mining, Oil 
and Gas, Health Services and the Consultancy 
fields. 

Tshekedi’s career commenced in 1997 as a 
Research Assistant. He held this position for 
several companies including University of Missouri, 
Department of Water Affairs and the University of 
Botswana. He joined Debswana Diamond Company 
as Junior Process Engineer in 2002 and was later 
engaged at Kgalagadi Breweries Limited (KBL), 
a subsidiary of SABMiller as Strategic Planning 
Manager and Cash & Carry Manager.

He joined the Consultancy field in 2004 as a 
Consultant for X-pert Botswana. In this role he 
provided project management services to clients 
including Debswana Diamond Company and Geoflux. 
Tshekedi rejoined the SABMiller Group where he 
held various positions including National Supply 
Chain Manager and Group Supply Chain Director 
for KBL and Botswana Breweries Limited. He took 
up the role of General Manager for MRI Botswana 
in 2010. He was accountable for the formulation of 
strategic plans and for monitoring organisational 
performance. Tshekedi was appointed Group Supply 
Chain Director for SAB Miller Zambia – Zambian 
Breweries Group PLC (Zambian Breweries, National 
Breweries & Hendrics Beverages) in 2013. The 
position entailed management of the Supply Chain 
infrastructure and value chain (Planning, Logistics, 
Procurement and Enterprise Development) for the 
Zambian Breweries Group.

Tshekedi then left Zambia and joined Botswana Oil 
Limited (BOL) as the General Manager for Corporate 
Policy, Strategy & Business Planning. The position 
entailed development of the BOL corporate strategy, 
ensuring business process and policy alignment 
with Government and monitoring organisational 
performance. Tshekedi has recently joined the 

Botswana Investment and Trade Centre BITC) 
(as the Chief Operations Officer (COO). This position 
entails directing, administering, and coordinating 
BITC operational activities in accordance with 
the corporate level strategy, policies, goals, and 
objectives established by the Chief Executive and 
the Board of Directors. This also includes ensuring 
excellent service delivery to clients and investors 
by optimizing the Business Facilitation, Investment 
and Export Promotion systems and processes to 
ensure Botswana achieves target economic growth. 
Tshekedi enjoys running, walking for charity and 
farming. Tshekedi is married and blessed with two 
children, a daughter and son. 

MESHACK TSHEKEDI: INTRODUCING 
BITC COO  

Go to the land of blue sky opportunities
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Meshack Tshekedi - BITC Chief Operations Officer




